
Jobs To Be Done Board

🧠 JTBD Statment ❤️ Emotional Needs😩 Struggles / Pain Points

Jobs To Be Done 
Board
Visualize and optimize your 
customer interactions.

⚡ Trigger / Context 💡 Opportunities

When I get invited to a last-​minute event, I want to find an outfit quickly, so 

I can feel confident and avoid stress.
Last-​minute party, wedding, or holiday trip Delivery uncertainty, outfit decision paralysis, no time to shop in-​store Feel in control, confident, stylish

Next-​day delivery filters, live outfit suggestions, countdown 

to delivery cut-​off

Ask:

Tell me about the last time you bought something in fashion for 

specific purpose or situation?

What happened next? Can you walk me through what you did?

What was most important to you when you were shopping?

Where did you get your inspiration from? How did you decide on what 

to get? What mattered most to you in that moment?

If you could summarise what you were really trying to get done in one 

sentence, how would you put it?

📝 Listen for functional and emotional goals — e.g. “I just needed 

something quick and stylish that would arrive on time.”

Ask:

What made you decide to shop on that day?

Was there a specific event, feeling, or situation that pushed you to 

look?

Do you remember what time of day or week it was?

Were you reacting to something (e.g. invite, payday, trend)?

📝 Look for timing, platform, mood, or life moments that start the 

journey.

Ask:

What was frustrating or confusing during the process?

Was there a point where you nearly gave up or got stuck?

What do you hate about shopping for clothes online?

Did anything stop you from buying something you liked?

📝 Capture friction, blockers, anxieties — especially around fit, timing, 

confidence, and overload.

How the customer wants to feel while or after completing the 

job

Ask:

How did you want to feel after finding the right item?

What feelings do you get when a shopping experience 

goes really well?

What makes you feel unsure or anxious when shopping 

online?

What kind of content or experience makes you feel more 

confident in your decision?

📝 Listen for emotions like: confident, trendy, reassured, in 

control, validated, inspired.

Ask:

If you could wave a magic wand, what would have 

made that experience smoother?

Was there something you wish existed to help you 

make your decision?

Have you ever seen content (like a video or live 

session) that helped in a way the site didn’t?

What’s one thing a brand could do to make shopping 

feel more fun or useful?

📝 Use this to generate content ideas, feature fixes, or live 

shopping formats.

When I see a trend on social media, I want to try it out, so I can feel current 
and express my style.

Scrolling TikTok / IG, influencer outfit inspo Hard to find the look, unsure how to style, fear of looking silly Want to feel trendy, included, inspired Creator try-​ons, shop-​the-​look lives, trend explainers

When I’m bored or stressed, I want to browse fun fashion, so I can lift my mood 
without overspending.

End of day, bored at home, payday Too much choice, guilt about spending, impulsive regret Fun, dopamine boost, guilt-​free satisfaction
“Treat yourself” lives, affordable edit, low-​pressure shopping 

vibe
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🗣Quotes

🗣 “I got invited to a party on Friday and realised I had 

nothing to wear. I didn’t have time to go shopping, so I was 

just panic-​scrolling trying to find something that looked 

decent and would arrive in time.”

🗣 “I saw this girl wearing cargo skirts on TikTok and I just 
wanted that exact look. I didn’t want to waste hours finding 

each bit, I just wished I could click one link and buy the whole 
thing.”

🗣 “Sometimes I’m just scrolling late at night after work — not 
really looking for anything, just want to feel inspired or treat 

myself to something small without going overboard.”

Sticky stack

📌 NotesJob Type

🧭 Last-​Minute 

Event (Urgency / 

Occasion-​Based)

📱 Trend-​Led 
Shopping (Social 
Media Inspired)

💆‍♀️ Emotional 
Browsing (Mood-​

Boosting)

Sticky stack Sticky stack Sticky stack Sticky stack Sticky stack

🎥 Content Behaviour

Ask:

When you're looking for outfit ideas or deciding what to buy, 

do you ever watch videos or follow creators?

What kind of fashion content do you usually find helpful or 

inspiring — and where do you watch it?

Have you ever seen a brand or influencer do a live shopping 

session? What stood out — or what put you off?

If you’re unsure about something, what kind of content 

would help you feel more confident to buy it?

📝 Listen for channels, formats, and intent — e.g. TikTok try-​

ons, YouTube hauls, Instagram styling tips, brand lives, creator-​

led confidence boosters.

Sticky stack

Got inspiration 
from 

'Yellowstone' TV
program on 

Netflix

Going to a 
bottomless 

brunch that's 
country themed. 

So needed an 
outfit.

Wasn't sure 
what to 

search for 
country styled 

outfits

Started to use 
Pinterest and 
found outfits 
via images. 

Took 
Pinterest 
insp to 
ASOS

Also 
looked 
at Zara

Confident ASOS
and Pretty little 
thing would be 
a good option

Bought Outfit 
from PLT and 
Boots from 

ASOS

Knew what she 
wanted in her 

head but found 
it hard to 

search for it 

Struggles 
with sizing 
with some 

sites

Availability 
can help 

make 
choices

Took a few 
screenshots

Sent her 
outfits 

choices with
friends

Anxious when 
deliveries 

arrive incase 
they don't 
look right

Over 
thinker

Social Media 
definitely does
influence her 
decisions and 

inspiration

New in 
sections on
shopping 

apps

Pictures
more so

If the video is 
good and 

showing all 
angles, spinning 

around it's 
brilliant

However 
sometimes it 
only shows 

one angle i.e. 
front

Helps knowing
what size 
model is 
wearing

Watched Boux 
Avenue did a live 

shop. Pyjamas 
and Lingerie Live 
Shop on Tiktok

Liked as 
they were 
trying on 
products

Could see 
how it 
looked 

properly

Had 1 hour 30mins 
duration but 

watched 40mins. 
Her friends work for

Boux Avenue 
Marketing 

department.

Really enjoyed 
the show. 'Less 

cheesy' showing 
product and 

talking about it

Loves this 
style as it's 

nice and easy 
to see what 

it's like.

Items on the video looked 
much better on the 
models in the video. 
Colour looked very 

different on the website. 
So was glad she could see 

it on the video

Could see 
detail of 

product on 
video which 

she loved

Show was
super 

helpful 

Name: ebonee

Occupation: Paralegal

Interview date: 
25/March/2025 at 11am

Lives: South West Coast 
of England

Whenever you 
search 'Cowboy', 

you were just 
getting 'Boots'. No 
other things e.g. 
top, bottoms etc

Trying to 
workout how 

to phrase 
what she 
wanted.

Searched for 
'YellowStone' in 
Pinterest, which 

then linked her to
shopping sites 

e.g. ASOS

APPS: Boohoo, ASOS, 
PLT, JD Sports, Zara

Sticky stack Sticky stack
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Sticky stack Sticky stack Sticky stack

Experience 
was simple

Found a few 
options from 
searching the 
style of dress

Adding 
stuff to 

basket for 
2 days

Inspiration 
from 

Yasmin 
Davenport

Instagram 
& TikTok

Would find 
new things 

she wanted to 
add to her bag

Instagram, 
Pinterest & 

TikTok mostly 
for Fashion

30 seconds or 
longer form 
where she 

talks over it

Would be 
interested in 

longer form video
if influencers she 

likes  

Likes the 
brand and 

product range
on ASOS

Also likes 
Pepper 
Mayo 
brand

Likes her 
colourful and 

bold style. 
Doesn't follow

trends

Consistent 
with her 

videos. Likes 
how she edits 

videos

Sticky stack
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Name: Sara

Name: Flavia

Bought 
something 

from a 
market

Do a lot of 
online 

shopping 
(main way of 

shopping)

Bought 
some bits 

on ASOS for
a holiday

Usually 
shops for 

an event or
occasion

Sometimes
scrolls for 
inspiration

Hard to 
picture how 
things will 

look on her.

Sizing 
anxiety — 

worry about
returns.

Likes 
shopping 

haul videos
and 'fits'

Showing 
weekly 

outfits, daily 
or nightly 

outfits

Short 
videos

Has a short
attention 

span

3mins is 
good. 10 

mins 
seems long

Ones she 
watched a live 

shop based 
on curiosity

Likes to be 
alternative but 
also likes to see 

what's happening
with trends

Event was booked 
that morning, she 
began browsing 

intermittently 
during the day 

while working from 
home.

Yellowstone (TV
show) + brunch 
theme triggered

the cowboy 
aesthetic.

Additional 
context

Difficulty 
translating her
mental vision 

into search 
terms

Sizing letdown: 
Boohoo was ruled out 

despite having the 
right styles — prior 

experience of incorrect
sizing killed confidence

in ordering again.

Availability – 
seeing items on
influencers but 
unable to find 
them in stock

Additional 
context

Gets 
reassurance by 
sending outfit 
screenshots to 

friends

Additional 
context

Used Pinterest 
recently due to 

wedding planning
– found it 

surprisingly 
helpful

Follows 
influencers 

like Molly Mae
and Love 
Islanders

Likes video 
content 

showing all 
angles, not just

front views

Inspiration 
from NEW-​

IN pages

Additional 
context

Can watch live 
shop on tiktok, 

but prefers 
shopping directly 
on retailer site.

“I had the vision 
in my head but 

didn’t know how 
to put it into 

search terms.”

“I felt confident 
after buying it, 

but I won’t 
know until it 

arrives.”

Product looked realistic 
in the live show: “I liked 
the pyjamas on the live 

show, but on the website 
they looked nothing like 

that. I’d have scrolled past 
them.”

Prompted by a last-​
minute themed 

event, she had one 
week’s notice, 

which created time 
pressure but not 

panic.

Cultural inspiration (TV 
show Yellowstone) shaped 
her mental model of the 

outfit she wanted — even 
though she’s not usually 

into country style.

Event + cultural 
context + peer 

activity combined
to push her to act

quickly.

Excitement 
upfront (“felt great”

after purchasing), 
but with lingering 
anxiety until the 

item arrives.

She needs to feel 
stylish and validated
— asking friends for
feedback to check if
she’s going too far 
or not far enough.

Wants to feel in control 
and reassured, especially 
because she’s had past 
regret (e.g. kept a dress 
that others liked but she 

didn’t feel good in).

Search friction: She had a
clear visual in mind but 

couldn’t express it in 
words. Terms like 

“cowboy” only returned 
boots in PLT. Eventually 

discovered “grunge” led to 
better results.

Fear of single-​use 
regret: Hesitated 

on expensive items 
if unsure whether 
she’d wear them 

again.

Platform 
inconsistency: 

Colours and fabrics on 
websites looked 

completely different to 
what she later saw on 

livestream video.

Live shopping 
works when it’s human 

and relatable. Seeing 
items on real people in 

motion
Candid commentary (e.g. 
what size they’re wearing)
No overhyped sales tone.

Support translation 
of inspiration into 
search — aesthetic 

prompts (e.g. 
“Western”, “Grunge”) 

and curated edits 
could close the gap.

Restore trust through 
transparency — e.g. 

video try-​ons showing fit 
on different body types, 

clearer sizing context, and 
upfront fit advice.

Elevate content 
UX — show items in

motion, from all 
angles, with 

zoomed-​in views of 
texture and colour.

Build validation into the 
journey — share-​with-​
friends, polling, or “see 
how others styled this” 

modules can provide the 
social proof customers 

actively seek.

JTBD – Last-​Minute Event (Urgency & 
Occasion-​Based)
“When I get invited to a themed event at 
short notice, I want to quickly find an 
outfit that fits the vibe and makes me feel 
confident, so I can show up feeling stylish, 
comfortable, and not out of place.”

JTBD – Trend-​Led Shopping (Social 
Media Inspired)

“When I’m inspired by a look I’ve seen in 
media or on social, I want help turning 

that visual idea into something shoppable,
so I can recreate the look without getting 

overwhelmed or lost in search.”

JTBD – Spontaneous Browsing (Mood-​
Based Buying)

“When I’m browsing online after work, I 
want to find stylish options that won’t lead
to sizing surprises or buyer’s remorse, so I 
can enjoy the fun of shopping without the 

hassle of returns.”

JTBD – Content-​Inspired Shopping 
(Live/Social Video)

"When I see something on a live or social 
video, I want to see how it really looks on 

different body types and in natural light,  so I 
can decide if they’re worth buying and avoid 

disappointment when they arrive.”

" Ebonee is a socially driven shopper who often shops for last-​minute events. She’s inspired by 
culture and media (e.g. TV shows like Yellowstone) but struggles to translate that inspiration 
into searchable terms. She values feeling stylish and confident, seeking validation from friends 
before committing to a look. Trust is a key factor in her decision-​making — past bad 
experiences with sizing or misleading product imagery (e.g. colour discrepancies) make her 
cautious. She finds Pinterest unexpectedly useful for discovery, and appreciates honest, 
relatable content like live shopping when it shows real fit and detail without the salesy tone. "

Sticky stack

When my visa got approved and I needed to 
get ready for my cousin’s wedding,
I want to find a fishtail-​style dress like the 
one I saw on an influencer but at a more 
affordable price,
So I can feel confident and look great at the 
event without overspending.

Shopped
Last 

week

Wedding 
coming up. 
Purchased 
dresses for 

this

Known 
about the 

wedding for
over a year. 

Shopped last 
week because 
visa has been 

confirmed

Looks 
online to 

find 
inspiration

Uses 
Pinterest

a lot

Or social 
media 

accounts/i
nfluencers 

Will try and
find 

specific 
item

If not she'll 
use clothing 
apps looking 
for a similar 

style of dress

Found a dress she 
liked from an 

influencer but was 
too expensive. But 

looked to find 
something similar 

on ASOS

After receiving confirmation of her US travel visa, Sara began looking for a dress for her 
cousin’s upcoming wedding. She turned to Pinterest and Instagram for inspiration, specifically 
searching for “wedding guest” looks and browsing content from fashion influencers she 
follows. One influencer in particular had posted a fishtail-​style dress that Sara loved, but it was 
too expensive. This led her to ASOS, where she searched for similar fishtail dresses that 
matched the look but were more affordable. Over two days, she browsed options, added 
favourites to her basket, and gradually built a shortlist before placing her order.

Prompted by her visa approval, 
she began shopping straight 
away, knowing the event was 
fast approaching. Although 

she’d known about the wedding
for some time, she delayed 
searching until travel was 

confirmed, which introduced 
time pressure but not urgency.

Although ASOS offered a wide 
selection, she found it difficult 

to locate the exact style she had
in mind. The experience 

involved two days of browsing 
and adding items to her bag, as 
she struggled to narrow down 

her choices and wanted to place
one complete order.

Additional 
Context

Follows and 
gets 

Inspiration 
from Yasmin 
Davenport

Consistent 
with her 

videos. Likes 
how she edits 

videos

She wanted to feel 
stylish and put-​
together at the 

wedding, drawing 
inspiration from 

bold and colourful 
outfits.

Guided by Pinterest 
and social media, she 
sought wedding guest 

inspiration and 
checked influencers’ 

pages for outfits she’d 
seen before.

She follows creators like Yasmin Devonport 
on Instagram and TikTok, favouring short try-​

on videos that quickly showcase multiple 
looks. While she hasn’t seen live shopping 

content, she said she’d be interested in 
watching if it involved someone she already 

follows.

Additional 
Context

Had she been able to 
instantly find 

affordable alternatives
to influencer outfits, 

the experience 
would’ve been 

smoother.

Content that showed 
similar dresses styled by 

trusted creators could 
have saved time and 

increased confidence in 
her choice. She’s open to 

longer-​form or live content
if it features someone she 
already likes and follows.

“I follow quite a lot 
of fashion 

influencers.. One of 
them (Yasmin 

Davenport) had a 
dress I really 

wanted.”

The dress the 
influencer wore “It 

was quite an 
expensive dress, 
and I didn’t really 

want to spend that 
much.”

When I’m getting ready for a 
holiday or special event, I want to 
find outfits that match the vibe, 

weather and activities — so I feel 
confident, comfortable, and like I’ve

expressed myself.

Planning for a 
holiday (Brazil,

during 
Carnival).

Realised she 
didn’t like 

what was in 
her wardrobe.

Weather and event 
(Carnival) played a 
big role — needed 
light, comfortable 
clothes for walking 

+ bold looks for 
night.

Shopping 
happens when 

“I have an event
or I’m bored 

and scrolling.”

Wanted to fins
nice things for
evening meals

Scrolls 
Pinterest or 

Instagram for 
inspiration

Then goes
to ASOS or

Vinted

Also thought 
about comfort
because it was

hot

Also got inspo 
from TikTok of

people in 
Brazil

Searched Maxi
Dresses, 
colourful 

items

Would come 
up 'for you' / 

Carnival inspo 
on TikTok

Tends to start 
with ASOS 
because of 
how many 

brands it has

Doesn't always 
know what shes 

looking for so 
takes inspiration 

from social media

Look at 
what's new

or whats 
trending

Follows a few 
influencers as 
she likes there

style. Same 
with TikTok

Uses Vinted as
it's good to 

shop 
sustainably 
sometimes

Uses ASOS
app and 
website

Takes up to a 
week or so 

finding the right
outfit. Scrolling 
and browsing

“I looked at 
my wardrobe 
and didn’t like 

anything.”

Going straight to retail 
platforms without 

inspiration feels slow 
and overwhelming.

“I worry I won’t 
get the right 

size... and then 
have to return 

it.”

“It takes 
longer if I 

don’t know 
what I’m 

looking for.” 

referring to 
browsing retail 
apps without 

inspiration from
socials

Uses TikTok 
and Pinterest

heavily for 
outfit 

inspiration.

Watches “week
in outfits”, 

holiday hauls, 
and styling 

videos.

Doesn’t follow 
influencers directly 

— but discovers 
them through the 

algorithm and saves
ones with style she 

likes.

Watches 1–3 
min content 
max. Short 
attention 

span.

Uses Pinterest as 
a long-​time habit 

— for fashion, 
accessories, 

recipes, 
workouts.

Additional 
Context

Knows what 
Live shopping,

has briefly 
watched but 

didn’t engage.

Watched one for 
underwear, one 
for crystals — 
mostly out of 
curiosity, not 

intent.

Not 
compelling 
enough to 

stay — didn’t 
buy anything.

Help her 
visualise fit 
and styling 

on people like 
her.

Bring Pinterest-​
like 

moodboarding 
into shopping — 
vibe first, then 

items.

Enable event or 
destination-​

specific content 
(e.g. “Brazil trip 

vibes”).

Consider creator-​
led curation, not 

just product 
showcases — she 
trusts styling over 

specs.

Build experiences
that don’t feel like

“shopping” — 
more like 

inspiration 
scrolling.

“I think I like to 
stay like a little bit

alternative. But 
still trying to keep

up with like 
trends.”

Flavia is a fashion-​conscious shopper who primarily shops online, using platforms like ASOS 
and Vinted, especially when preparing for specific events or trips. Her shopping journey is 
often triggered by a moment of need — like packing for her holiday to Brazil — or boredom, 
leading her to browse casually. She doesn’t always know exactly what she wants, so she starts 
with mood-​based inspiration from TikTok and Pinterest, valuing content that showcases how 
people style outfits, particularly “week in outfits” and holiday hauls. She describes her style as 
“a little bit alternative” while still wanting to stay up to date with trends. While she prefers 
sustainable shopping where possible, convenience and finding the right fit often lead her to 
larger retailers. Flavia’s main pain points include uncertainty around sizing and visualising how 
clothes will look on her, which makes returns a frustrating part of the process. She hasn’t 
engaged much with live shopping, but she is highly influenced by short, creative styling 
content that feels authentic and visually expressive. Her shopping habits are as much about 
inspiration and expression as they are about function — she wants to feel comfortable, 
confident, and aligned with the vibe of the occasion.

TV show Yellowstone
- shaped her mental
model of the outfit 
she wanted — even 

though she’s not 
usually into country

style.

Shops mainly online, especially for specific events like holidays or nights out.
Her last big shop was for a trip to Brazil during Carnival — wanted light, colourful, comfortable outfits.
Starts her journey with inspiration, not products — often uses TikTok and Pinterest to build a mood or vibe.
Doesn’t follow specific influencers but is influenced by styling content that surfaces on her feed.
Uses ASOS as a first stop for ease and variety; sometimes uses Vinted to shop more sustainably.
Browsing retail sites without a clear vision feels time-​consuming — prefers to have a vibe or look in mind 
first.
Finds it difficult to picture how clothes will look on her body, and worries about sizing and returns.
Engages most with short-​form content like outfit hauls and “what I wore this week” videos.
Describes her style as alternative but trend-​aware — enjoys expressing herself through clothes.
Has seen live shopping content but hasn’t engaged meaningfully — not compelling enough to hold her 
attention.

Prompted by her visa approval just weeks before her cousin’s wedding, she began shopping with a clear 
deadline in mind.
She’d known about the event for months but waited until travel was confirmed to start searching.
Inspired by an influencer she follows, she wanted a fishtail-​style dress she’d seen online but found it too 
expensive.
She turned to Pinterest and Instagram for outfit inspiration, searching terms like “wedding guest looks.”
She browsed ASOS specifically for similar styles, drawn by the variety and multi-​brand selection.
Over two days, she added items to her bag gradually, waiting to place one final order once she was confident.
While she hasn’t watched live shopping before, she said she’d watch longer-​form or live content if it featured 
someone she already follows.
She prefers short, snappy try-​on videos that quickly show multiple outfits, especially from creators she trusts.
She values bold, colourful styling and appreciates creators who have a distinct point of view, rather than 
following trends.
She would have benefited from content that showed affordable versions of influencer outfits or helped her 
feel more confident in her shortlist.

Ebonee joined the interview feeling a bit nervous as it was her first of this kind.
She works in a solicitor’s office and finds the job stressful and serious.
The interview was about her fashion shopping habits, especially in relation to content and inspiration.
She recently started shopping for a country-​themed bottomless brunch happening next Saturday.
The idea for the outfit was sparked by watching the show Yellowstone, which influenced her style direction.
She began shopping the same day she found out about the event, browsing online during the day and properly 
shopping in the evening.
Initially struggled to describe what she was looking for; search terms like “cowboy” weren’t helpful.
Turned to Pinterest for inspiration, which helped her find relevant styles under “grunge”.
Found Pinterest useful for discovering outfits linked to retailers, though she only started using it recently after 
getting engaged.
Eventually bought most of the outfit from PrettyLittleThing and boots from ASOS.
She avoided Boohoo due to repeated bad sizing experiences, despite good prices.
Sizing is a major issue for her when shopping online, especially across different retailers.
She’s willing to spend more for quality if she knows she’ll rewear the item.
Before checking out, she shared outfit screenshots with friends to get feedback and confirm they were also 
dressing up.
She worries about being overdressed or underdressed and likes to feel confident and comfortable in what she 
wears.
After placing the order, she felt excited but knows the real test will be when the items arrive.
She relies on her own judgement first, then shares pics with friends for final feedback.
Finds photos more helpful than descriptions; prefers videos that show all angles of a garment.
She follows some influencers like Molly-​Mae and notices country fashion trending online.
Was influenced by friends and social media content that aligned with the country theme.
Recently watched a live shopping show on TikTok by Boux Avenue, which she enjoyed due to its authenticity and 
useful product demos.
The live video helped her decide to buy pyjamas that looked different on the site.
She found the TikTok live easier to relate to than traditional QVC-​style formats.
She prefers not to purchase directly on TikTok, opting instead to buy through the retailer’s website.
She discovered the live show through a friend who works in marketing for Boux Avenue.
Watched around 40 minutes of the one-​hour live show, during the evening after work.
The live shopping format gave her a clearer view of products and helped with colour/fit expectations.
Overall, she enjoyed the interview and appreciated the opportunity to share her experience.

She manage to 
find what she 

was looking for 
'searching for 

Grunge' 

Book Battle
Bar near 

Exeter

Ended up buying 
the entire look on
PLT, and bought 
the boots from 
ASOS. (24:06)

Finished 
watching 

'Yellowstone' 
series on 

Netflix

A country
based 
show.

Has a mental 
image of what 

style she is 
looking for, taking
inspiration from 

'YellowStone'

Has a mental 
image of what 

style she is 
looking for, taking
inspiration from 

'YellowStone'

Word search:
cowboy/cow 
girl/ western

She used Pinterest 
to workout the 

phrases they were 
looking for. 

Pinterest came back
with Grunge.

Inspiration

Confirmed event 
during day, quick 

browsing during the
day and serious 
shopping in the 
evening. After 

7:30pm for 2 hours.

Likes to shops 
around to find the 

cheapest price. 
 Although boohoo is
cheap, their sizing is

shocking.

Country 
themed. So
needed an 

outfit.

Sure she has 
items in her 

wardrobe, but 
wanted a whole

new set.

what is 
important

She had a rough style in 
her head, but ended up 
going with something 
different because she 

found inspiration while 
shopping around, led to 
her spending more than 

she planned.

Last 
shopped 

night 
before.

Weeks 
notice for a
bottomless

brunch.

Invited on 
Monday morning 
and shopped for 

outfits by that 
evening.

Arranging a girls day 
on a weekend, looking 

for a bottomless 
brunch. They happen 

to find something with 
a country theme.

Country and
western 

bottomless 
brunch.

Name: Juliet
“When I’m planning outfits for a 
holiday, I want to find looks that 
match the vibe and aesthetic of 

each location, so I can feel 
confident, stylish and capture 
visually cohesive memories.”

Sticky stack

Going on 
holiday to 
Egypt in 2 

weeks

Trip itinerary 
included visits to 
Cairo, pyramids, 
hotel, markets, 

dinners

Wanted outfits 
that matched 

each location’s 
vibe and 
backdrop

Uses “Get Your 
Guide” app for 

itinerary > checks
visual aesthetic of

each place

Occupation: QA
Hobbies: Content 
creation

Sticky stack

Balancing 
aesthetic 

with 
budget

Filtering platforms 
for specific items 
(e.g. “black floaty 

dress”) but still have
too many results.

Excited to 
create outfits 
that visually 
match the 

destination

take visually 
appealing 

pictures that 
fit with outfit

Sticky stack

Daily 
inspiration from

Instagram, 
Pinterest, 

TikTok

Follows Muslim 
fashion creators 

(e.g. Ayesha 
Bello) and brand 

founders (Kai 
Collective)

Loves styling 
videos, get 

ready with me, 
transitions, and 

“style this with 
me”

Uses Pinterest
to explore 

location-​based
fashion 
themes

Sticky stack

Easier way to 
filter products by 

aesthetic or 
location theme 
(e.g. “Pyramid-​

core”)

Content that 
connects 

fashion edits to 
destinations 

or moods

Show full looks 
with matching 

accessories 
and how-​to 

style tips

Curated bundles 
for travel looks by

setting (e.g. 
“Dinner in Cairo” 

pack)

Sticky stack
“I go to Zara for 
accessories and 

ASOS for basics — I 
know what I want 
but have to visit 

each site 
separately.”

“If I don’t have a
full look in 

mind, I start 
with social first 
to get ideas.”

“ASOS gives loads of
results, but you 

have to filter 
because not 

everything matches 
what you typed in.”

Live shopping 
feels like being 

in a market 
online… it’s not 

my vibe.”

“I need to 
visualise the 

full look 
before I shop.”

“I want the 
outfit to match 
the backdrop…

like 
storytelling.”

“I follow creators 
who inspire me 

— I try to 
recreate or remix 

their looks.”

“Style advice 
videos are really 

useful — they 
teach you how to 

put looks 
together.”

“Pinterest helps 
when I have a 

visual theme in 
mind, like 
‘pyramid 
fashion’.”

“Video helps you 
see material and 
movement — it’s 
better than static 

pictures.”

“I imagine the 
photos I’ll take
— I need the 
outfit to fit 

that moment.”

Juliet is a fashion-​savvy content creator and quality analyst based in Croydon, London, who 
integrates fashion deeply into both her personal and professional life. Passionate about styling 
and visual storytelling, she uses social media—​primarily Instagram, Pinterest, and TikTok—​not 
just for inspiration but as a tool to curate and create content for her growing online audience. 
When shopping, she starts with a strong visual idea of the look she wants, often inspired by a 
destination or setting, like her upcoming trip to Egypt. For Juliet, outfits are chosen to 
complement the aesthetic of the places she visits, with moodboards and content planning 
shaping her shopping journey. She values clarity, control, and creativity in her fashion process, 
favouring platforms like ASOS and Zara for their range and familiarity. While she engages 
heavily with styling content online, she’s cautious of live shopping formats that feel overly 
sales-​driven, preferring instead to shop on her own terms.

Juliet lives in Croydon and works as a quality analyst while building a career as a fashion content creator.
She’s passionate about fashion, fitness, and styling, and integrates fashion into her daily life.
Weekdays are spent browsing Pinterest, Instagram, and TikTok for outfit ideas and saving content for the 
weekend.
Weekends are when she creates content — styling, shooting, and posting looks for her audience.
Currently shopping for a holiday to Egypt, planning outfits that match the aesthetic of each destination.
She considers the backdrop of places (like the pyramids or hotel interiors) when curating looks.
Uses Pinterest to search for themes like "pyramid fashion" to visualise how outfits will look in context.
Shops from specific retailers based on product type — e.g. Zara for bold accessories, ASOS for basics.
ASOS is her go-​to for ease of filtering and broad range, especially when she has a clear idea in mind.
Inspiration often starts from social media creators — especially Muslim fashion influencers she follows.
She values video content that shows fit, fabric, movement, and styling ideas over static images.
Finds live shopping too sales-​heavy and fast-​paced; prefers to shop in a calm, self-​directed way.
Engages most with content like “style this with me”, “get ready with me”, and transitions.
Often makes purchases or saves ideas based on how influencers style items and link them.
She shops with a clear vision and prefers to finalise the look in her head before visiting retailer sites.
Sees brand websites primarily as places to buy rather than sources of inspiration.
Wants to feel confident and aesthetically aligned with her environment when wearing an outfit.


