
The Time-​
restricted Person

Restricted 
due to 

work and 
children

The parent
with young

kids

Full-​time
working

The background
watcher

Don't 
necessarily 
mind wants

on

Watch for the
experience

Watch
live TV

Don't 
like 

spoilers

Use social 
media a lot to 
stay engaged 
with what is 

going on

The Weekend
Bingers

No strict
time-​
limit

Share with
household

Word of
mouth

Film or 
series 

watcher

Skeptical about 
recommendations 

and reviews

Wants to watch 
what they choose, 

rather than what the
streaming platform 
chooses for them.

Insight

People see it as 
pushing what the 

service wants you to
watch, as 

"recommendations" 
can be vague

Insight

So may be more 
likely to know their 

tastes and have 
specific content that 
they are interested 

in.

Insight

Doesn't watch 
too much TV on 

the weekend

People that don't 
watch too much TV 
on the weekend are 

usually spending 
outside socialising

Insight

On a weekend 
they don't need to

share their time 
with anyone else

Insight

Doesn't watch 
too much TV on 

a weekday

Have a lot of 
responsibility during
the week either due 

to work, study or 
parenting.

Insight

Free time 
isn't always
their own

Insight

Their free 
time isn't 

free
Insight

Uses social 
media

Want to be apart 
of the larger 
commentary 
around larger 

events TV

Insight

Tend to multitask 
and may watch TV

passively while 
using social media

Insight

Those that use 
social media are 

more likely to 
trust word of 

mouth.

Insight

Uses social 
media

Want to be apart 
of the larger 
commentary 
around larger 

events TV

Insight

Tend to multitask 
and may watch TV

passively while 
using social media

Insight

Those that use 
social media are 

more likely to 
trust word of 

mouth.

Insight

Battle for 
TV time

Those that have 
children are more 

likely to have to 
battle for TV time, so

use other devices

Insight

Those living in a 
house share a more 

likely to have less 
access to TV time 
and so use other 

devices

Insight

Downloads 
content to watch

on commute

Hybrid and younger 
viewers may be 
more inclined to 

download content to
watch while 
commuting

Insight

Downloads 
content to watch

on commute

Hybrid and younger 
viewers may be 
more inclined to 

download content to
watch while 
commuting

Insight

Plans around
schedule

Researches 
what to watch

Viewers in the 
middle-​age range 

are more inclined to 
research shows that 
they want to watch 

because...

Insight

Picky about the 
content that they 

watch, and doesn't 
watch TV just to 

pass the time

Insight

Because people 
have limited time 

they will not 
waste it on 
discovery.

Insight

Plans around
schedule

Researches 
what to watch

Viewers in the 
middle-​age range 

are more inclined to 
research shows that 
they want to watch 

because...

Insight

Picky about the 
content that they 

watch, and doesn't 
watch TV just to 

pass the time

Insight

Because people 
have limited time 

they will not 
waste it on 
discovery.

Insight

Plans around
schedule

Researches 
what to watch

Viewers in the 
middle-​age range 

are more inclined to 
research shows that 
they want to watch 

because...

Insight

Picky about the 
content that they 

watch, and doesn't 
watch TV just to 

pass the time

Insight

Because people 
have limited time 

they will not 
waste it on 
discovery.

Insight

Weekend 
discovery user

Evening 
Discovery User

Have more time to 
explore in the 

evenings because 
kids are in bed and 

time is now their 
own

Insight

Want to make sure that 
they are watching content 
that they will actually enjoy 

because their time is 
usually limited at other 

points of the day

Insight

Risky to start 
something 

when you have
less time

Insight

More likely to 
watch something 
to switch on their 

brain

Insight

Overwhelmed with 
choice of streaming 
services and content

May have gone through
multiple service already
before they have found
something they would 

like to watch

Insight

May be more 
likely to be 

frustrated at 
this point

Insight

Less inclined 
to trust the 

recommended
rail

Insight

Less likely to be 
passive watchers as 
they are taking the 
time to find what 

they want to watch

Insight

More likely to settle 
on something that is
familiar or trending 
as there discovery 

hasn't been too 
successful

Insight

Wants a 
personalised and 

tailored experience

users who want 
switch off less 

likely to try new 
things and will 

seek the familiar

Insight

More likely to
be pressed 

for time

Insight

More likely yo be 
younger viewers 

that expect 
personalisation in 
terms of content

Insight

Wants a 
personalised and 

tailored experience

users who want 
switch off less 

likely to try new 
things and will 

seek the familiar

Insight

More likely to
be pressed 

for time

Insight

More likely yo be 
younger viewers 

that expect 
personalisation in 
terms of content

Insight

Big event/series
watcher

Loyal to what 
they're watching 
rather than the 

channel/platform 
it's viewed on.

Insight

Big event/series
watcher

Loyal to what 
they're watching 
rather than the 

channel/platform 
it's viewed on.

Insight

Prefers 
watching live

Older user 45 
above still 

prefer to watch 
live over vod

Insight

Not used to VOD 
so habitually 

watch live content
more

Insight

Tv during 
lunch break

Time-​
filling 

aspect
Insight

Wants to avoid 
spoilers so watches 

content in the 
earliest point of free

time they have

Insight

Tv during 
lunch break

Time-​
filling 

aspect
Insight

Wants to avoid 
spoilers so watches 

content in the 
earliest point of free

time they have

Insight

Watches TV on 
Weekday 
Evening

Has limited time in the 
evenings, so likes to 

already know what they're 
going to watch, so can plan 

out number of episodes 
and the time that will take

Insight

Watches TV on 
Weekday 
Evening

Has limited time in the 
evenings, so likes to 

already know what they're 
going to watch, so can plan 

out number of episodes 
and the time that will take

Insight

Watches TV on 
Weekday 
Evening

Has limited time in the 
evenings, so likes to 

already know what they're 
going to watch, so can plan 

out number of episodes 
and the time that will take

Insight

Binge watches 
on the Weekend

Users more likely 
to binge a 

programme on a 
Sunday evening

Insight

Have busy weeks and 
busy Saturdays, so 

Sunday is the day of 
relaxation and binge 

watches TV for a bit of 
escapism/to switch off

Insight

Uses EPG

Records 
shows

Doesn't like
adverts

Doesn't like
adverts

Doesn't like
adverts

Watching on 
multiple devices

Younger viewers
are more likely 

to watch on 
multiple devices

Insight

If they have to 
share a TV they 

are more likely to 
watch on multiple 

devices

Insight

Those that want 
to keep viewing 

private are more 
likely to watch 

portable devices

Insight

Viewers that are on 
the move are more 
likely to watch on 

multiple devices e.g.
while commuting or 

walking the dog

Insight

Watching on 
multiple devices

Younger viewers
are more likely 

to watch on 
multiple devices

Insight

If they have to 
share a TV they 

are more likely to 
watch on multiple 

devices

Insight

Those that want 
to keep viewing 

private are more 
likely to watch 

portable devices

Insight

Viewers that are on 
the move are more 
likely to watch on 

multiple devices e.g.
while commuting or 

walking the dog

Insight

Passively consumes 
live content  during 

the day on Weekdays

Passive WFH 
watchers want 

content they don't
have to 

concentrate on

Insight

Background 
noise

Insight

More likely to 
watch live tv 

passively, such as 
talks shows, 

gameshow etc.

Insight

TV for 
company

Insight

Relies on word of mouth 
and recommendations 
from friends and family

More likely not to 
trust the 

platforms 
recommendations

Insight

Element 
of social 
proofing

Insight

More likely to watch 
familiar content and if they 

are going to watch 
something new will only 

get recommendations from
people they trust

Insight

Relies on word of mouth 
and recommendations 
from friends and family

More likely not to 
trust the 

platforms 
recommendations

Insight

Element 
of social 
proofing

Insight

More likely to watch 
familiar content and if they 

are going to watch 
something new will only 

get recommendations from
people they trust

Insight

Avoids 
spoilers

More likely to
be an active 

watcher

Insight

Limited to binge 
watch or watch 

content when it is 
live, so have to catch
up with shows at a 

later point

Insight

Something 
more to look 

forward to for 
older viewers

Insight

Channel 
hopper

More likely to
be discovery 

users

Insight

More likely to
be tired of 
decision-​
making

Insight

More likely to older 
audiences that have 

grown up with 
"channel hopping" 
being a norm when 

watching TV

Insight

Weekend 
film watcher

Saturday evening is 
a more convenient 
time for a user to 

watch a film, with no
work commitments 

next day

Insight

More inclined to 
watch a family 

film if they have 
kids to bring 

everyone together

Insight

Time more 
looser on the 

weekend

Insight

Typically have to
share their time 
with someone, 

e.g. children

Insight

Mainly watches
on his phone

Lives in a shared 
space and works 
in an office, his 

phone is his 
private space

Insight

Mainly watches
on his phone

Lives in a shared 
space and works 
in an office, his 

phone is his 
private space

Insight

Mainly watches
VOD content

Very particular 
about what he 

watches, doesn't 
want to waste 

time

Insight

Old TV

Mainly watches
on the TV

Mainly watches
on the TV

Genres
Reality Tv show 

and Entertainment
watcher

Reality Tv show 
and Entertainment

watcher

Reality Tv show 
and Entertainment

watcher

Crime and 
documentary 

watcher

Nostalgic 
content

Needs 
family/kids 

content

Watches TV
series

Watches TV
series

Watches TV
series

Sports 
watcher

Weekday 
soap watcher

No daytime
TV

Watches 
trailers

Family shows 
on the weekend

Watches the
news live

Wants to be 
completely up 

to date with any
breaking news

Insight

Catch-​up 
watcher

Catch-​up 
watcher

Catch-​up 
watcher

DYNAMO ESCAPISTPASSIVE IMMERSIVE

Not much 
time to 

themselves
30-45

Less likely
to be 

discovery

At home
quite a 

lot

Fully 
remote, 
working 

from home

Specific users 
as they know 

what they 
want in the 
background

45-70

20-35

30-55

Persona brainstorm


